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Beverage companies

e FMCG Dedication

Insurance
and banking

e Corporations Expertise on demand
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Flexible teams




ddh

BRANDING CONSULTANCY

N A g @ CLUB FOR
pentawards A BEER AA CREATIVITY




CLIENTS

% Heinekeri SBARRO @ MIRATORG EFES ¢ ABInBev

\

N( JVABEV
o -)/\GTIESlandCampma ai 0 a s I s C‘ %

]
SN

o)
ﬁ—ﬁ%\} c"’&I_/ \E-“I“Q"Y Gig 5 vlu!ll!:xA m
A"\ Mastelli

stryker  MEGAPACK Wﬁ:’w’&z

Royal Swinkels
@g family brewers
(’ atomenergomash I-U KOI I-

I

‘\t?\“" nPua,, 7.”4

3

SUNSHOWER

HEALTH & WELLNESS

r)zseroup

UDOKAN 5
@& e Firevson  GQunans




FAHRENHEIT WATER



SO |BEFE | B3 pEEEELI IS RN EEEE

FHNd QI LVALLOY \
o~

ALKALINE
WATER

STILL
‘{(’1.':.” 0
e

LI3HN3IHHVYAH \

i L@ o oonle fe el dnih i "/

FAHRENHEIT WATER PROJECT




SUPER-
(HARGED

PURE

FAHREI;}”%IT
1

SUPER-
CHARGED
PURE

vitamin water

Il.

ALKALINE
WATER

HEALTHY
WATER
FOR

52 EVERYDA

_1.__
I e R EER R N ESTY

FAHRENHEI

Fahrenheit




FAHF\‘EN»/IEIT
/

| orINK HEALTH Y//4




FAHRENHEIT WATER BRANDBOOK
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GORILLA ENERGY



GORILLA ENERGY
REBRANDING




GORILLA ENERGY: Rebranding

We revamped the GORILLA Energy Drink brand identity to emphasize its edgy, risky, and

brave ethos.

GORILLA

> Logo and Mascot Makeover ENERGY DRIN

The iconic GORILLA mascot and logo were carefully updated
to modernize the brand while preserving its bold character
and recognition.

> Packaging Design

The new packaging design reflects the brand's refreshed
identity, ensuring it stands out and connects with consumers
through striking visuals and functional elements.

b bt i GORILLA

Compreh.ens.ive brand guidelines were devgloped to ensure all E N E n G Y n n I N K

communications and future SKUs are consistent and true to
the new identity.
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BONCHA ICE TEA



BONCHA ICE TEA: New Brand Development

Market Analysis and Strategy Development

Comprehensive market research to find the target audience
needs and niche on the market, also development of the
brand activation strategy

Logo and Color Scheme Development

Work on forms, shapes and colors to highlight the main
benefits of the product, also development of the naming
Tk

Packaging Design

Based on the gathered information and logo development,
creation of the packaging design

Key Visuals For POS Materials
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BoNcun Tra Mat Ong BONCHA

Tra Mat Ong

BONCHA Click to play

the video



https://docs.google.com/file/d/1k9YrHPEzhjmmpmon1whQyeGovdl-JVoN/preview
https://docs.google.com/file/d/1bCW7KCmRzFkdIqW9JYd9kcgLH5K-eOp_/preview

CITY BREWERY






-

Ity

SALY

NATIONAL FOOTPRINT

WELCOWME
10 CITY
BREWING

_LA CROSSE

_ § BEVERAGE .

1  MEMPHIS
c“Y ‘s YQ““ r LA CROSSE LATROBE MEMPHIS IRWINDALE
FULL-SERVICE
BEVERAGE
A —" -4
’_P | it = RO
W
B 34 | e "
WE = ——
., | ‘9:';4, 4 4

CITY BREWERY: WEBSITE DESIGN

-

Q



Initiale
Subtle

VODKA
D'AUTEUR

Citron & Lait

joyed pure to reveal the

D'AUTEUR

Nolignac

VODKA
D'AUTEUR

nnnnnnnnnnnnnnnnnnn




OES PRES

BRANDING CONSULTANCY




ddh

BRANDING CONSULTANCY



A | _ :
W ow

4.,. q., —. f

Ve
HooF
v @

o

X

.3 -3

s "
-

LY o

vy
/

=
i}
g \1
.

! N ™ | La
|4 . P
v L) I

N \

&
g







NSTABSEPHAR CMOPODIHA

X
: RED(Cx 1o
. . y ;i - -

"




£
3
z
g
2
2
3
)
2
2
3
z
Ed
g
H




+

BRANDING CONSULTANCY




PABST BLUE RIBBON



O
Ll
=
@)
%
o
Z
O
o0
=
o
L
3
el
o
0
0
<
o




PABST BLUE RIBBON: Brand Activation

2 Brand Structure

2 Brand Guidelines

2 Communication materials

) Packaging Design
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98% Brand Awareness in the US




PABST BLUE RIBBON: Brand Structure

, Brand Structure

¢ Developed the brand structure for Pabst and its subbrends to

secure the strong brand positioning

, Brand Guidelines

¢ Developed brand guidelines on how to use brand assets, such as
logo, corporate colour, and brand elements in the

communication

BRANDING CONSULTANCY



PABST BLUE RIBBON: Communication Materials

’ Communication materials

¢ Developed communication materials (POS), merchandize, video

animation, Key Visuals for vast platforms
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FREE-THINKING millennials who want fo be true
fo themselves. GLOBAL, CORPORATE BRANDS
ore out of fouch with this GENERATION DEMANDING

AUTHENTICITY

& TRUST. m»////// %

Born in
Milwaukee

1844 PABST

has always been g « beer for he peope,and were
here fo support the next generation forge their own
path. But PABST NEVER TOLD ifs people how fo live.
Or what to do. How fo dress. How fo feel.
Honestly, who needs life advice from a beer?




To watch the video open the
presentation to the full screen

or use the


https://youtu.be/FVQHOZgUjog?si=jWt-saFUzN-_-N2v



https://docs.google.com/file/d/1YvsNGVr0jPvznnuVXB6b4gsAPYrR5QFP/preview

PABST BLUE RIBBON: Packaging Design

Blue Ribhon

[BEST SELECT)

, Packaging Design

* Redesign the Pabst Blue Ribbon Best Select packaging to ensure
a clean and modern look while preserving the brand's heritage

and recognition.
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REEVA: Redesign Vietnam and Europe

> Logo and Color Scheme Redesign

Redesign of the old logo, creation of more minimalistic and
contemporary logo to highlight the mission of the brand

> Packaging Design

Development of the updated packaging design with the use
of the new logo and brand identity

> Key Visuals For POS Materials
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Instant Pasta
BOLOGNESE
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Instant Pasta
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that fits.

We share your focus

Just like you, Stryker is focused on
foot and ankle care
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Come Ond - Meet PDRHN and PN originators from Sanremo Join us ot the CRR. the

(Italy) since 1952. Come 1o meet us at booth n. 5 / o
join u S Barcelona CC.B33. CPHI Barcelona Engage with our special- H tjhkcstllc(:lsrgcfscin??r‘IBL;ensdon
ists to discover how we've pioneered polynucleo- AEEX
tides-based innovations for Aesthetic Medicine and meet the Q!IgantOl
24-26 october 2023 and Osteoarticular Health. 19-20 october 2023 of Polynucleotides at
Barcelona A\ Mastelli ~\ Mastelli ExCel, London ~\ Mastelli booth n. J50.
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First National Survey 30 September - 01 October
of Neighborhood Parks Shows
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